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Screen Time TrendsAVERAGE WEEKLY REACH



thinktv Annual Viewing Trends
Sources: 

• Numeris, PPM, Total TV, Consolidated, All Locations - Broadcast Years (September – August)



thinktv Annual Viewing Trends
Sources: 

• Numeris, PPM, Total TV, Consolidated, All Locations - Broadcast Years (September – August)



thinktv Annual Viewing Trends
Sources: 

• Numeris, PPM, Total TV, Consolidated, All Locations - Broadcast Years (September – August)



thinktv Annual Viewing TrendsReach & Time Spent – 2015 Broadcast Year

Screen Time TrendsAVERAGE HOURS VIEWED
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Screen Time TrendsAVERAGE MINUTE AUDIENCE
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