


Before you can have a 
share of the market, you 
must have a share of the 
mind.
Leo Burnett
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attention in a sea of advertising

For advertising to work, it needs to be 
noticed. But as any marketer will tell you, 
human attention is the scarcest of resources, 
and what’s worse, it seems it is only getting 
scarcer.

Research shows that that:

• Television ads garner the most attention
• TV ads are most likely to be remembered
• TV is the most trusted medium across all 

age groups – while social media is the least
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Q: Which ONE of the following media carries video advertising that best captures your ATTENTION?

Canadians say that
ads best capture their attention

TV ONLINE VIDEOSOCIAL MEDIA
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Q: Which ONE of the following media carries advertising that you are most LIKELY TO REMEMBER?
     not listed are: “Other” @ 25%; includes newspaper, radio, search & OOH.

TV ONLINE VIDEOSOCIAL MEDIA

ads are the most memorable
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Q: Which ONE of the following media carries advertising that is most likely to make you WANT TO BUY the product?
      not listed are: “Other” @ 33%; includes newspaper, radio, search & OOH.

TV ONLINE VIDEOSOCIAL MEDIA

ads are most likely to drive a purchase
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Source: Ebiquity, with Lumen, TVision and Dan White – The Challenge of Attention, June 2021. 

measuring awareness through attention
attentive seconds per 1000 impressions 

TV YouTube Social media Digital display

ads deliver the most ‘attentive seconds’



Karen Nelson-Field, More Proof of the Value of Attention, 2020

ads command more attention
Karen Nelson-Field’s research found that TV commands 2x as much active watching 
as YouTube, and 14x that of Facebook

A C T I V E  AV O I D A N C E

 
PA S S I V E  WAT C H I N G

 
A C T I V E  WAT C H I N G
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https://thinktv.ca/research/attention-in-advertising-karen-nelson-field/


Karen Nelson-Field, More Proof of the Value of Attention, 2020

TV  ads impact sales far longer than any other platform

TV ads delivers a 
greater impact at 28 days 
than either Facebook or 
YouTube do immediately 
after exposure.
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is also the most trusted medium 

TV

ONLINE VIDEO

SOCIAL MEDIA

Which one of the following media carries video advertising that you believe to be most trustworthy? least trustworthy?

(while social media is the least trusted)

Source: YouGov BrandIndex Tracking, Total Canada, A18+, July 2022
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reach us @ info@thinktv.ca

thinktv-canada

thinktv.ca 
subscribe to our

newsletter

mailto:info@thinktv.ca
https://twitter.com/thinktvca
https://www.linkedin.com/company/thinktv-canada
http://www.thinktv.ca/
http://www.thinktv.ca/
mailto:info@thinktv.ca
https://www.linkedin.com/company/thinktv-canada/
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