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the Québec Franco Market

French-speaking Canadians have a strong
connection with TV

- they watch 35% more television than the average Canadian
- they are passionate about home-grown content and their local teams

- the top ten shows are all produced in Quebec and deliver an average

audience of 1.4 million per episode

and much like the rest of Canada, they

- say TV ads are the most influential and attract the most attention
- are more likely to watch video ads on TV (vs computer or mobile)

- feel that television advertising is the most likely to ‘stick in your

memory’ and ‘make brands famous’

Numeris, PPM, 2+, Quebec Franco | Sept 12 to Dec 18, 2022







Mreaches 939% of Québec Franco
(A18+) every week

030/, A18+

8990/ Aa25-54

8490/ Aa1s-34

Numeris, PPM, Quebec Franco | Sept 12 to Dec 18, 2022



Francophones watch a lot of m
Al8+

AVERAGE WEEKLY HOURS

Time Spent with TV is

27.9
22.5
- 7.0 x larger than YouTube &
- 20 x larger than Facebook.
80% of viewing is live.
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Total TV Live TV Playback YouTube Facebook TikTok Instagram

Snapchat Twitter

Total TV = viewing to broadcaster linear TV plus any broadcaster content that is live streamed on other platforms
with the linear commercial load intact. Does not include streaming to OTT services.

° tv
Numeris PPM, Quebec Franco, Sep 12 - Dec 18 2022 | Comscore MMX, Total Quebec, Sep-Nov 2022 (in the absence of VMX data in Quebec, YouTube MMX results factored up based on Anglo th I nk
proportion for same demo) | Numeris population used to calculate hours per capita



Francophones watch a lot of m
A25-54

AVERAGE WEEKLY HOURS

Time Spent with TV is

15.8
12.3
- 3.4 x larger than YouTube &
- 9.3 x larger than Facebook.
78% of viewing is live.
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Total TV Live TV Playback YouTube Facebook TikTok Instagram Snapchat Twitter

Total TV = viewing to broadcaster linear TV plus any broadcaster content that is live streamed on other platforms
with the linear commercial load intact. Does not include streaming to OTT services.

° tv
Numeris PPM, Quebec Franco, Sep 12 - Dec 18 2022 | Comscore MMX, Total Quebec, Sep-Nov 2022 (in the absence of VMX data in Quebec, YouTube MMX results factored up based on Anglo th I nk
proportion for same demo) | Numeris population used to calculate hours per capita



Francophones watch a lot of m
A18-34

AVERAGE WEEKLY HOURS

Time Spent with TV is

- 2.2 x larger than YouTube &

- 9.0 x larger than Facebook.

77% of viewing is live.
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Instagram Twitter Snapchat

Total TV Live TV Playback YouTube Facebook TikTok

Total TV = viewing to broadcaster linear TV plus any broadcaster content that is live streamed on other platforms
with the linear commercial load intact. Does not include streaming to OTT services.

Numeris PPM, Quebec Franco, Sep 12 - Dec 18 2022 | Comscore MMX, Total Quebec, Sep-Nov 2022 (in the absence of VMX data in Quebec, YouTube MMX results factored up based on Anglo th I nk
proportion for same demo) | Numeris population used to calculate hours per capita



Francophones pay most attention
toadson| ..

53%

>
e =
TV SOCIAL MEDIA ONLINE VIDEO

Q: Which ONE of the following media carries video advertising that best captures your ATTENTION?

think

YouGov BrandIndex Tracking, Total French Speaking, A18+, July 2022



Francophones say| i/ is most trustworthy

69%

o
12_/0
) 8
>

-—
TV SOCIAL MEDIA ONLINE VIDEO

Q: Which ONE of the following media carries video advertising that you believe to be the MOST TRUSTWORTHY?

think

YouGov BrandIndex Tracking, Total French Speaking, A18+, July 2022



vyoung francophones watch a lot of m

A18-34 francophones
watch more than

77 million hours of tv
each month

one spot in Chanteurs
masques will reach

182,000 (12%!) of
francophones A18-34

think

Numeris PPM, Quebec Franco, Sep 12 - Dec 18 2022 | Numeris population used to calculate hours per capita



tv programming
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top 20 shows in Franco Québec

2+

AMA

Program Network 000
Chanteurs masqués TVA 1,815
STAT SRC 1,590
Indéfendable TVA 1,511
Révolution TVA 1,318
Discussions avec mes parents SRC 1,238
En direct de l'univers SRC 1,200
Tout le monde en parle (en direct) SRC 1,143
Infoman SRC 1,084
5e rang SRC 1,070
Alertes TVA 1,065
L'échappée TVA 1,038

Anna et Arnaud TVA 994

Ma mére TVA 911

Avant le crash SRC 873

Le tricheur TVA 867

La facture SRC 853

Le bon docteur TVA 847

Les enfants de la télé SRC 832 STAT

La poule aux oeufs d'or TVA 824
Ca finit bien la semaine TVA 821

Numeris PPM, Quebec Franco, Sep 12 - Dec 18 2022 | Conventional Networks, Min. 3 Airings



top programs
specialty in Franco Quéebec

2+
AMA

Program Network 000

Le Hockey des Canadiens TVA Sports 511
Hockey LNH Canadiens de Montréal RDS 488
Hockey LNH Canadiens pré-saison RDS 347
Soccer Coupe du Monde FIFA Canada RDS 278
DOC MOI ET CIE 273

S.W.A.T. ADDIK 253

Auto Formule 1 RDS 245

La famille Groulx Canal Vie 242

New Amsterdam MOI ET CIE 214

NCIS Series 207

La Brea : le gouffre ADDIK 205

La joute LCN 196

Soccer Coupe du Monde 1/4 de finale RDS 191
La Justiciere ADDIK 180

FBI : recherchés Series 172

FBI Series 164

L'Antichambre CH Aprés-match Automne RDS 161
Bull Series 157

L'aprés-match LNH CH TVA Sports 156
Football LCF Alouettes de Montréal RDS 156

think

Numeris PPM, Quebec Franco, Sep 12 - Dec 18 2022 | Speciality Networks, Min. 3 Airings



Québécois are passionate about

home-grown content

The most-watched programs in Québec drive higher ratings than their English

counterparts in the rest of Canada

adults 25-54

rating %

top 3 dramas top 3 reality

top 3 news

QUEBEC FRANCO 15.4

13.6

5.4

REST OF CANADA 3.2

2.9

1.3

Numeris, PPM, Sept 12 to Dec 18 2022 | Min. 3 Airings | Duration weighted average
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nappy new yvear — Bye Bye 2022

On any given minute during the ‘Bye Bye 2022’ special, almost two thirds of the French
Quebec population were tuned in - that’s 4.5 million people!

RATING %

Ind. 2+ 62.0%
A25-54 57.8%

AMA(000)

Ind. 2+ 4,706
A25-54 1,693
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umeris PPM, Quebec Franco, Dec 31, 2022 —Jan 1, 2023



enfin

Québécois are passionate about TV:

They watch 28 hours a week (A18+), are
committed to home grown content, pay the
most attention to ads on tv, and agree that
television advertising is most likely to “stick in
your memory”,

For the best advertising results, be sure to take
advantage of this attentive audience by putting
TV at the centre of your campaign.
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info@thinktv.ca

y @thinktvca

subscribe to our

newsletter g ¥ thinktv.ca
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