
TRUST in advertising
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advertising is the most trusted

MOST

Q: Which one of the following media carries advertising that you believe to be the most trustworthy? The least trustworthy?

LEAST

ADULTS 18+
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television

internet

radio

newspaper

out of home

“Report: Concern for Fake News is Real”

Source: nlogic, omniVu, National, June 2017.

http://thinktv.ca/concern-fake-news-rise/
thinktv.ca/research/fake-news/
http://thinktv.ca/concern-fake-news-rise/
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millennials agree:

MOST

Q: Which one of the following media carries advertising that you believe to be the most trustworthy? The least trustworthy?

LEAST

saying TV advertising is the most trustworthy, while internet advertising is the least trustworthy

ADULTS 18-34
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internet
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out of home

“Report: Concern for Fake News is Real”

Source: nlogic, omniVu, National, June 2017.

thinktv.ca/research/fake-news/


want to learn more about the unparalleled

power of        ? we’ll come visit you!
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C o nta c t  u s  to d ay  fo r  a  
P R E S E N TAT I O N

i n f o @ t h i n k t v . c a

S i g n  u p  f o r  o u r  
n e w s l e t t e r
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