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50%
of all Ads
are wasted.

We know which ones.



System1 | How behaviourial
science can unlock long term growth

We think less than
we think we think.

The more you feel,
the more you buy.

Systemt

Unlocking Profitable Growth




Emotion | How emotional Advertising leads to long term effectiveness
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Star Rating | More than half of Advertising has no impact at all

53% 30% 13% 3% 1%

% qf all Ads Likely Long Term %
Achieving each Point Share Gain
Star Rating (assuming ESOV +10%

0.5 pts)

Note: Share is used to account for changes in the size of the category. Gain is an average and other
Systeml factors will impact on performance (such as price, promotion, availability, competitor advertising © System1 Group PLC 6
quality, ESQV etc)
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The average
Super Bowl Ad
iIn 2021 cost
$5.6million

How many were
5 Star?






https://report.testyourad.com/report/F7A29E32-83E0-49DA-8538-739EAF6CB1C4




But what do you do
when you don't
have Super Bowl
money to spend?






https://report.testyourad.com/report/49811E18-8BAD-4AD6-B815-CA7839262047
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https://report.testyourad.com/report/1C912BD2-6090-4EC6-AF6B-1AD201EAB8D1

Scaling Ups | 5 common mistakes to avoid

Emotion Sound Words

Focus on an Use a melodic Reduce words on
emotionally engaging soundtrack rather than screen & fast cut
human story more than highly rhythmic one scenes which reduce
the product engagement

Fluency Think TV

Focus on ‘fluent Don’t just use your
devices’ to maximise social media content
the ability of the create a film to exploit
audience to remember the power of TV

System1
Creative Guidance



Test Your Ad | If in doubt then simply Test Your Ad

MY ADS TORICAL ADS AD RANKINGS COMPANY VIEW
First Aired From: May 2001 = Country: Canada &= Category: A Topical Ads =
Firat Alrad Ta: May 021 = Sart: Dietauli; Highast Siar Rating (=) Branch All Brands @
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Star Rating WM ol Rating pa ] Fl-ency Rating Tegal Spand First Alred Date F i
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Canadian Tira S
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https://testyourad.system1group.com/secure/topical-ads

Test Your Ad | How to sign up 1. Sign up and follow instruction
Select “Topical Ad’ menu

Select Canada as country

> W b

Click on drop-down or the 3

dots to reveal report
Go to testyourad.com

Empowering every marketer
to create great advertising

Systeml © System1 GroupPLC 18



JONBE VANS

UNCENSORED cMQ

Why Does The Pedlar Sing? - Paul Feldwick

Uncensored CMO

In this extended edition of Uncensored CMO, I'm joined by the authar of “Why Does The Pedlar Sing?”,
Paul Faldwick. Paul has combined his own experence of sirategy & planning with BMP gained over 30
years with a look at the history of Advertising to show how we have been misled by many of the myths of
Advert sing Paul BngUes that Advertising is much more Bke popular entertainment that we care 1o admit
and shows what we can learn from people like PT Barnsm and his showmanship,

Achtung! How to create and sustain attention - Orlando
Wood, System

Uncensored CMO

I'm very pleased to be joined by one of our guests from season two, Orlands Wood. I've invited him back
on because Orlando is going to be revealing some brand new resaarch building on his seminal work of
Lemoan from last year about right-brained onling advertising. He's got some genuinely, really powerful
insights, mot pust advertising, but on culture in general. | wanted 1o find oul what has changed in the last
yiar, and what new ingight does he has, particularly when it comes to advertising onling,




Test Your Ad
Appendix
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Kevin The Carrot (UK)
Aldi Christmas 2020
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http://www.testyourad.com/

,% Test Your Ad The World’s Most Predictive Ad Test

With over 50% of Ads having no impact on long term market share, don’t take the risk of significant
investment without testing the creative first. System1 has pioneered the use of emotion to show the

more you feel, the more you buy’and validated, with the help of the IPA, that Star ratings accurately

* Upload your own Ads and get results

S T 2 e predict long term changes in market share. This unique approach can be applied from early stage

concept testing to finished film.
* Easily compare between different Ads.

* Access up to 43,000 Ads from many
different categorles. Second-by-second response

* Create a dynamic report to share FaceTrace o
results with colleagues.

* Company rankings and performance
analysis.

* Upgrade to Pro to unlock extra
diagnostics (from March 2021).

FluencyTrace

* Profit Projector simulator shows the ROI
from a campaign (from March 2021).

Akdi Chrisbmas Launch Ad 2020

Systemi www.testyourad.com



http://www.testyourad.com/

Test Your Ad Essential /@ Test Your Ad

The essential predictor of your Ads effectiveness.

FaceTrace — Second by second
emotional response to your Ad.

Second-by-second response

FacaTraca

Benchmarking — see a prediction of
where the Ad would rank in your
category.

The momeant inyour ad where
Fluency increased the most

Dynamic Reporting — automatically
generate a powerful report for any Ad.

My Ads — all your ad test results in the
same place.

Measure what matters — understand
[ e ) the potential of your Ad to deliver long-
term brand share gain.

o AiChrisimasLaunch Ad. by s\ ety () Damoes (Star), short-term sales uplift (Spike)

' and strength of brand recall (Fluency).
o Aldi Like Brands Tea ﬁ n..ﬁ:.:- _J L ;m-. e ::;:h Ratirg
o Mogs Christmas Calamity ﬁ s Faing, J.C s:r:‘:u.-., o Fiusncy Baing

www.testyourad.com

System1


http://www.testyourad.com/

% Test Your Ad Test Your Ad Pro

Everything you need to improve the performance of your Ad.

for Emotion

Which types of Happiness are created
by the Ad.

Sy b T L

Left [ Right Brain Assessment

Which left or right brained features
does the Ad use.

weraora whing  rhavsmany
mrmy

ey = astary
e Pyl

What is the source of Brand Fluency
created by the Ad.

o i e B

The reasons behind the emotion

created by your Ad. R . = o ©
- . Types of Happiness

What associations are generated by — -

the Ad. = f‘l N\ =
. O]

Systemi www.testyourad.com


http://www.testyourad.com/

Test Your Ad Premium /% Test Your Ad

Tracking your company, competitor and category effectiveness.

Systemi

Star, Spike, Fluency, FaceTrace,
FluencyTrace & Media spend.

Advertiser performance analytics.

DR ot i
= .* r-l—;-ll—l J,:" i iy E} ity mamg o Rl gy i e A A Ty P PR e
Pasind Bty STIT & il A b e [ Babsrionl  Carksbeng & . . . . .
“ . —— ~ S Profit Projector simulation (coming
- T - March 2021).
‘* Lu;mnl JL w ] -:'j I";l -.. = :-rﬂun Ii‘-ﬂﬂlﬂriﬂ:.:l B s lameg )
ﬂ.':::::l ﬂ:-arwﬂ- Showing the pecirmance of H Wesion & Sona m
Danial Craig vs James Bond o S s snacny e i
ﬁ TR 2 Bl Access up to 43,000+ Ads.
Snien | N ' St Cmttnm ofy it oy enee g ey e o

Every Ad in major categories for the
US & UK.

4 years of data with new Ads
appearing within 24 hours.

Systeml www.testyourad.com
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2@ Test Your Ad

,@ Test Your Ad
Essential

The Essential predictors
of your Ad’s success

* Nat Rep Sample
% Star - long term potential
* Spike — short term potential

% Fluency — strength of branding

* FaceTrace® second by second emotion

* FluencyTrace ® second by second

branding

% Results via portal with automated

report function

£2,000
€2,200
$3,000

Per Ad

24 hours

,@ Test Your Ad

Pro

Prediction with Pro
diagnostics of your Ad

In addition to Essentials

* Nat Rep plus Custom Sample
% Types of Happiness

* Reasons for Emotion

% Key Associations

% Left v Right Brain Features

% Sources of Brand Fluency

% Results via portal (from March)

£4,000
€4,400
$6,000

25% discount Nat Rep only

48 hours

£29 Test Your Ad
Creative Guidance

Everything you need to
Improve your Ad

In addition to Pro

% Expert 5 Step Creative Guidance
% Emotion — speak to the heart

* Soundtrack — stir the soul

% Story Arc — tell the best story

% Fluent Devices — speed decision
% Characters — create empathy

* Report in PowerPoint

£6,000
€6,600
$9,000

In addition to Pro test

+ 72 hours

Go to www.testyourad.com to find our more

System1

,@ Test Your Ad
Premium

Benchmark your company,
competitors & category

* Annual Subscription per category
* Access up to 40,000+ TV Ads

% Every TV Ad for the past 4 years

* All major categories in the US & UK

* Star-Spike-Fluency, FaceTrace™
FluencyTrace™ & Ad Spend

% Performance by Company, Brand & Ad
* New Ad’'s added within 24 hours

£24,000
€26,400
$36,000

Per Category per 1 Market

New Ads Daily
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