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Chapter 1
How we calculate the scores.



Microsoft ‘Be The One’ 5.9

Every year, over $900bn is spent on Advertising 
across the globe but only 0.1% of that is spent on 

testing whether it’s going to work
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We know which ones.

50%
of all Ads 

are wasted. 
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We think less than
we think we think.

The more you feel,
the more you buy.

System1 | How behaviourial
science can unlock long term growth



“if System1 is the Oval office, 
then System2 is the press 
office” Rory Sutherland

“The answer to a simple 
question – how do I feel about 
it? – is an excellent proxy for 
the answer to a far more 
complex question 
– what do I think about it? 
Daniel Kahneman
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Emotion | How emotional Advertising leads to long term effectiveness
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Share gains

Projected share gains assume Excess Share of Voice (ESOV) of 10%,
and average quality of competitor advertising
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Star Rating | More than half of Advertising has no impact at all
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Point Share Gain 
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Star Rating

53% 30% 13% 3% 1% 

Note: Share is used to account for changes in the size of the category. Gain is an average and other 
factors will impact on performance (such as price, promotion, availability, competitor advertising 

quality, ESOV etc)
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Spike Rating | Short term impact can be measured through Spike

1 2 We measure speed weighted 
Fluency which creates recall

We capture the intensity of 
emotion which creates attention
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Brand Growth | Cereal Category Validation
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Source: System1 UK Cereals Validation: 12 Brands (55 ads represented), £24m+ TV spend, £700m annual category value

Correlation: 0.25 Correlation: 0.83



Chapter 2 
Test Your Super Bowl Skills.



https://report.testyourad.com/report/f6be96b8-3d3d-44ed-be30-0a0a72201fa2
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Chapter 3 
Canada’s top rated ads.



S U P P O R T E D  B Y:



S U P P O R T E D  B Y:



“Live By The Leaf”
CAN

Modest

2.8

Star Rating:

Predicts long-term market share growth
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“Dinner Solved”
CAN

Modest

2.8

Star Rating:

Predicts long-term market share growth
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“Book of Dreams”
CAN

Good

3.0

Star Rating:

Predicts long-term market share growth
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“Olympics | Feed the Dream”
CAN

Good

3.1

Star Rating:

Predicts long-term market share growth
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“Delivery”
CAN

Good

3.1

Star Rating:

Predicts long-term market share growth
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“Seriously Good Scent”
CAN

Good

3.3

Star Rating:

Predicts long-term market share growth
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“Baby, I Got Your Laundry”
CAN

Good

3.3

Star Rating:

Predicts long-term market share growth
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“Grass Fed”
CAN

Good

3.9

Star Rating:

Predicts long-term market share growth



S U P P O R T E D  B Y:



“Live Claritin Clear”
CAN

Strong

4.3

Star Rating:

Predicts long-term market share growth
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“Enjoy with Grandparents”
CAN

Strong

4.7

Star Rating:

Predicts long-term market share growth



Chapter 4
Some highlights.



Inclusivity | 8 out of the Top10 featured minority actors





Food | Lockdowns accelerated competition between food delivery companies



Food | Lockdowns accelerated competition between food delivery companies

https://report.testyourad.com/report/22F47213-D5C0-4447-ADA4-316CB5BFA2A9




Cars | Autotrader using some right brain techniques

https://report.testyourad.com/report/23FC4A0D-D116-4116-AB1C-496324FD076F


All Ads – Avg 2.2

Canada Top 100 - 2021 – Avg 2.1

0

10

20

30

40

50

60% of Ad Output
Achieving Each 
Star Rating

Star Rating
(Emotional SOV 
Amplifier)

54% 30% 12% 3% 1% UK/US Total – all time

46% 39% 13% 2% 0% Canada Top 100 2021

Star Rating | How does Canada measure up (top 100 spenders)



Chapter 5 
How to make a 5 Star Ad.



Story arc.
Those who tell the best stories rule
the world

Soundtrack.
Music speaks straight to the heart and
stirs the soul

Fluent device.
Brand recognition speeds decision

Characters.
We all need someone or something to
cheer for

The more people feel, 
the more people buy

Emotion.
Speak to the heart, don’t bother the brain
Seduction not persuasion for 11x the gain

5 Creative
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LOOK OUT PODCAST WITH ORLANDO WOOD
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