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Chapter 1
How we calculate the scores.
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Every year, over $
across the globe bu

sent on Advertising
o of that is spent on
going to work
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50%
of all Ads
are wasted.

We know which ones.



System1 | How behaviourial
science can unlock long term growth

We think less than
we think we think.

The more you feel,
the more you buy.

Systemt

Unlocking Profitable Growth




“If System1 is the Oval office,

then System2 is the press
office” Rory Sutherland

“The answer to a simple
question — how do | feel about
it? — is an excellent proxy for
the answer to a far more

complex question
— what do | think about it?

Daniel Kahneman
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Emotion | How emotional Advertising leads to long term effectiveness

Intensity Score measured
on a scale from0to +3
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Star Rating | More than half of Advertising has no impact at all

53% 30% 13% 3% 1%

% qf all Ads Likely Long Term %
Achieving each Point Share Gain
Star Rating (assuming ESOV +10%

0.5 pts)

Note: Share is used to account for changes in the size of the category. Gain is an average and other
Systeml factors will impact on performance (such as price, promotion, availability, competitor advertising © System1 Group PLC 9
quality, ESQV etc)
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Spike Rating | Short term impact can be measured through Spike

Systemi

We capture the intensity of
emotion which creates attention

FaceTrace

Contempt
Disgust
Anger
Fear
Sadness
MNeutral

Happiness

Surprise

We measure speed weighted
Fluency which creates recall

FluencyTrace

© System1 Group PLC
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Brand Growth | Cereal Category Validation

Quantity of Advertising (TV Quantity and Quality of Advertising (TV
ESQOV) ESOQV x Star Rating)
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2 o 2
o o
Correlation: 0 u 2 5 Correlation: 0 u 8 3
ACTUAL GROWTH ACTUAL GROWTH

Source: System1 UK Cereals Validation: 12 Brands (55 ads represented), £24m+ TV spend, £700m annual category value
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Chapter 2
Test Your Super Bowl Skills.

Systemf

The Effectiveness Agency



-



https://report.testyourad.com/report/f6be96b8-3d3d-44ed-be30-0a0a72201fa2
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Chapter 3
Canada’s top rated ads.
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PETROCANADA L
ive By The Le
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Star Rating: "
Modest

Predicts long-term market share growth

Jerome Blake
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‘ ~ “Book of Dreams”
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Star Rating:

Good
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Star Rating:
Good

Predicts long-term market share growth



Canada’s Top Rated Ads
207211

Systemi



Keepoutofireachof children.




Canada’s Top Rated Ads
207211

Systemi



%fower"
‘L
- “Baby, ot Your Laundry”

E __QAN -1-0
& -

v
-
Lt
(i |
-

Star Rating:
Good

Predicts long-term market share growth
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Chapter 4
Some highlights.
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Inclusivity | 8 out of the Top10 featured minority actors

Enjoy with the Grandparents/-Text

Oreo

Total Spend

Star Rating: 148 55k Rating ea)) Fluency Rating Date.
Strong J Exceptional \2J stong Unavailabla

24 Hour Non-Drowsy Product

Claritin

gy Ster Rating: 37 Spike Rating aa)) Fluency Rating Total Spend: irst Aifed Date
Strong E| Exceptional Good Unavailabla 18/3/2022

Enjoy the Burger

AW
Star Rating: 81 spike Rating o Fluency Rating Total Spend: irst Aired Date. -
Good J Exceptional Exceptional Unavailable 4/2/2022
Redefine Laundry in Half the Space ; 1
LG
Star Rating: 141 Spike Rating Fluency Rating Tatal Spend: irst Alred Date.
30 sec. Geod J\_ Exceptional strong Unavailable 1/2/2022 - ‘
Get the Scent
Gain
Star Rating: 131 Spike Rating Fluency Rating Total Spend: irst Aired Date: .
Geod Strong Modest Unavailable 1/2/2022 ™
Delivering Comfort For More Than 30 Years ‘
«

Swiss Chalet

Star Rating: 138 spike Rating Fluency Rating irst Aired Date:
Good ] Exceptional Exceptional 112/2022
Selection Overview 43
Sobeys
Star Rating: 128 Spike Raling g2)) Fluency Rating Total Spend st Aired Date:
Geod Strong A\ Strong Unavailable 1/2/2022

Better World Starts at Home

Ikea

Fluency Rating Aired Date.

Star Rating. 198 gpike Rating Total Spend: i
Exceptional Unavailable 12/2022

Good \_ Modest

In Wash Scent Boosters

Downy

Star Rating: 19 5pike Rating ag)) Fluency Rat Total Spend: irst Aired Date
Modest Strong Good Unavailable 3/312022

3

Rewind then Making Dinner

HelloFresh

Star Rating: 139 Spike Rating g9)) Fluency Rating Total Spend: First Aired Date:
Modest Strong Good Unavailable 1/2/2022







Food | Lockdowns accelerated competition between food delivery companies

Rewind then Making Dinner

‘ = .--- v i j
L) -

Wayne's World

UberEats

Elton John & Lil MazX

Free Delivery 86

Star Rating: 130 Spike Rating: Fluency Rating:
Modest I\ Strong Good

Star Rating: W7 zpike Rating: gg)) Fluency Rati
Modest Good Good
Hockey 30
SkipThalizhes
Star Rating 133 Spike Rating B.E" Fluancy Rating
Low R Exceptional V) strong

Star Rating 1.26 niloe Rating Fluency Rating
3 B HOM0E: WAt R uency kat
Lo Strong Good

GoodFood
Star Ratin 123 cile Rating ooy Fluency Rating
Low Strong Excaptional

Sad then Happy Family Cooking

S1ar Rating 13 g k= Rating o Fluency Rating
Low B Exceptional Exceptional

e s
s Modest Al strong

R Modest strong



Food | Lockdowns accelerated competition between food delivery companies



https://report.testyourad.com/report/22F47213-D5C0-4447-ADA4-316CB5BFA2A9

Scaling up without screwing up

When scale-ups consider using TV advertising for the first time, it's a decision that
can be riven with uncertainty. So here’s some advice and data to help, including a
new analysis of the performance of 550 TV ads by 200 new-to-TV brands by
System1 Group. It reveals some lessons for scale-ups and a worrying problem:
techniques common in the production of online video could be limiting the
effectiveness of new TV advertisers’ ads.

©BREWD0E  gohenry  SIY1e] DROVER  pension

gqfunding P sumup  HARRY’'S = fitbit
HABITO tide ring o FRESH Huel’

iZettle 8 % u % =ideezer

deliveroo

gohenry @: e @Pinterest  Precoton  Tyrrell§

We)ﬂlp SOLJS[O {*y monzo cinch Marcus:

by Goldman Sachs
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Cars | Autotrader using some right brain techniques



https://report.testyourad.com/report/23FC4A0D-D116-4116-AB1C-496324FD076F

Star Rating | How does Canada measure up (top 100 spenders)

% of Ad Output
Achieving Each
Star Rating

60
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30
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54% 30% 12% 3% 1%
46% 39% 13% 2% 0%

* A 9w A "

(%)

UK/US Total — all time
Canada Top 100 2021

Canada Top 100 - 202]1 Avg 2.1

Star Ratlng
(Emotional SOV
Amplifier)



Chapter 5
How to make a 5 Star Ad.
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/* System1
Test Your Ad Premium

AD RANKINGS

MY ADS TOPICAL ADS ADVERTISER RANKINGS

First Aired From: May 2001

First Aired To: Mar 2022

1 min. 1sec.

1 min. 1 sec.

1 min. 31 sec.

&) Country: us ® Category: ( Super Bowl Live US 2022 ﬂ) Ad Type: All Ads
® Sort: Default: Highest Star Rating (=) Brand: Al Brands ®
Boston Dynamics
Samuel Adams
Star Rating: 165 oo Rating: Fluency Rating: Total Spend: First Alred Date:
Strong J Exceptional Exceptional Unavailable 11/2/2022

Push It Flamin' Hot

Doritos

Star Rating: 184 5hike Rating: a9 Fluency Rating:
Strong J Exceptional et/ Good

Total Spend:

Unavailable 13/2/2022
Robo Dog The All-Electric Kia EV6
Kia
Star Rating: A3 spike Rating: Fluency Rating: Total Spend: First Aired Date:
Strong __I \__ Strong Modest Unavailable 1/2/2022
Jurassic Park Trailer
Universal Pictures
Star Rating: 161 5pike Rating: 87 Flueney Rating: Total Spend: First Aired Date:
Strong J Exceptional Good Unavailable 13/2/2022

On the Road Again

Skechers

Star Rating: 159 opike Rating:
Strong J Exceptional

Total Spend:
Unavailable 13/2/2022

Fluency Rating:
Exceptional

First Aired Date:

First Aired Date:

Jon cxmp
Jon Evans Inc

Q, Search for a brand

th Upload Your Ad
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In a technologically-disrupted world, knowing how to
create advertising for ‘broad-beam’ attention - in
other words, brand-building advertising - will become
more important not less, because many brands will find
that their physical presence, providing mental
availability and a barrier to entry, 1is reduced. This
means creating advertising with wit, charm and human
vitality. And in a time of heightened anxiety,
detachment and enmity, what could be more wonderful
than that® , ,

Orlando Wood

If you have digital in your title.
this book., ,

Don’t buy

Uncensored CMO

_]Lh“

@UNCENSOREDCMO UNCENSOREDCMO. COM

System1 Group PLC 51



LOOK OUT PODCAST WITH ORLANDO WOOD

Apple Podcasts Preview

Why it's time to Look Out - Orlando Wood
Uncensored CMO

Marketing

| Listen on Apple Podcasts A |

| speak with Orlando Wood about his brand new book, released today, called Look Out. Following the
IPA's bestseller, Lemon, Orlando is back with a bang. The new book tackles the challenges we're really
facing not only in our advertising, but also in our culture, and what we can do about it. You're in for a
treat here.

Episode Website A

More Episodes

UNCENSORED CMQ
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