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Innate Intelligence
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The brain doesn’t like logical,
rational, conscious thinking — and
will take any shortcut it can.

— Daniel Kahneman, “Thinking, Fast And Slow”
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Innate Intelligence

Hardwired, evolutionary impulses
*Once kept us alive
*Now get us through the day
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It’s not about how we think,
but how we feel
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Innate Intelligence

Emotions drive our decisions
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Emotion

— Antonio Damasio
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The antacid for

a diet of toug
decisions.

There’s a reason they call them gut-wrenching. The decisions you make determine
whether people stay employed. Whether shareholders revolt. And whether your company complies with
federal regulations. No wonder making them can tie you up in knots.

Especially making them without quick access to all the information you need.

That's why you need Cognos, an IBM company. We are the experts in performance management, delivering
the only complete system on a single platform for reporting, analysis, planning, forecasting, consolidation,
and scorecarding. So you can be sure you have correct, complete information. Unlike SAP and Oracle, we’ve
spent years focused solely on performance management, helping 86 of the Fortune 100 succeed. So the next
time you have a gut feeling, you’ll also have the data to back it up.

Proceed with confidence.” To find out more, visit www.cognos.com/antacid today.
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