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Single Source Panel 
measuring both broadcast & streaming 
video consumption

Holistic Solutions 
designed by and for the Canadian 
Media industry

Hybrid Measurement 
integration of Big Data + Panel Data



• Provides comparability within one dataset across all video

• Ability to understand incremental reach, duplicated and unduplicated audiences



A Holistic view 
of the Video 

Landscape

Source: Numeris VAM, Ontario, A18+, M-Su 2a-2a, April 29 – July 28, 2024, 
Share (%) of TotalTime(000) [hours], Pure Plays are in home only 
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Source: Numeris VAM, Ontario, A18+, M-Su 2a-2a, April 29 – July 28, 2024, Share (%) of TotalTime(000) [hours] by Device, Pure Plays are in home only 

Video Streaming by Device



Cross-Platform Video Insights Tool 



Talk data to me!



A reach and frequency calculator leveraging Numeris’ Cross-Platform Video Audience dataset (VAM)
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Common Buying Segments
• thinktv’s 26 endorsed audiences based on characteristics

BVOD groups
• Stations grouped as they are sold 

Simulate ad-supported portion of streaming services
• Match % of a platform’s audience that are exposed to ads 

What makes the 
Video Planner 
special?
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100 GRPs / 12,600,000 Imp
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49.2%

100 GRPs / 12,600,000 Imp
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Streaming Exclusive: 5.0%



One Week: 175 GRPs / 22,075,000 Imp
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• Planning by Device Type
• Reach Curves by Device Type
• Ad Factor Updates

December 2024

• User Created Platform Groups
• Additional Stats

Winter 2025

• Secondary Demos
• UI & Backend Upgrades
• 1st & 3rd Party Data Integrations 

Spring 2025



Partnerships

Allowing programmatic buying against broadcast audience 
segments
• Light
• Medium
• Heavy
• TV Avoiders

Integrate broadcast TV data into their platform



Thank You
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