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To build a holistic media measurement 
ecosystem that captures both ad performance

and audience consumption across platforms



Ad Measurement
Campaign performance

Industry collaboration 
starting with digital and 

linear coming soon



   
  



Digital ad 
measurement

Integrate other media 
(radio, OOH, print)

TV + Radio ad 
tracking Linear TV + Digital





Independent, 3rd party measurement company

Follow’s the WFA Advertiser North 
Star principles 

15-year proven track record

Global trust and buy-in

Validated by other global JICs
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Customer success story

Linear TV Linear TV + Digital TV
+ YouTube

Net reach in target audience

73%
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Customer success story



Customer success story

Net reach in target audience 25-60
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Audience consumption Ad performance



• Canada is closing the cross-media measurement 
gap

• Advertisers will gain clarity on true campaign 
impact

• Collaboration is key to industry-wide success
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