
Winning brands will win with 

Top of Mind (Salience) 
and 

Top of Model (LLM Model)

Through the AWESOME power of HUMAN EMOTION  







Best in Class New Insights 
Method 
Canadian Research Insights 
Council CRIC 

Best Places to Work  
AdAge 

Game Changing Ad Tech 
The Drum 



I aim to train 
1,000+ people 
a year on AI 
best practices



I aim to help 100+ youth a year 
ŉŔŊƨƖĲШŸƨƣШƣőĲŔƖШљƣőŔŰŊњШŔŰШũŔŉĲШШ



QR code at the end of this talk  



Bothism 



љìőċƣќƚШŔůƓŸƖƣċŰƣШŔŰШƣŸĬċǃќƚШƽŸƖũĬШƽŔƣőШ
this massive fragmentation ŔƚШǃŸƨќƻĲШ
ŊŸƣШƣŸШĤĲШƖƨƣőũĲƚƚũǃШĦŸŰƚŔƚƣĲŰƣњ

Mark Pritchard, Chief Brand Officer 



How do you build a 
consistent brand in an era 
of fragmentation?
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Mark Zuckerberg, Meta CEO

"Tell us your business goal, 
plug in a bank account, and 
we'll take it from there."

Visual Credit: Max §ƖŊĲũĬŔŰŊĲƖќƚ LinkedIn Post





A  Wa l l ? A  Tr e e ? A  R o p e ? A  S p e a r ? A  S n a k e? A  F a n ?



S t ra t e g y C o m m s P a c k a g i ng P r o d u c t M e d i a C o m m e r c e



S t ra t e g y C o m m s P a c k a g i ng P r o d u c t M e d i a C o m m e r c e



The Red Thread is BRAND







fќƻĲШƚĲĲŰШƣőĲШ fШƓŸƽĲƖĲĬШ
future (I 

Brand and Marketing
 

will be the Red Thread to 
drive profits 

)



Use distinctive brand 
assets 

60% brand building media  
40% activation 

Make emotional ads 

Be consistent



Perhaps their most 
important secret 
ƖĲƻĲċũĲĬШвШƣőĲǃШ
start with emotion 





Delight Surprise Connection Love

Apple relentlessly brings these emotions to life consistently 
across all touch points to be BRAND SINGULAR  

Advertising Product Retail



I feel delighted
Apple is a likeable brand  



I feel stressed
OpenAI is a dangerous brand 







How can we measure emotion 
and bring it to life across 
everything like Apple does? 



5,000 Emotional words across languages  
Mapped them into 3D space 
Reduced to 88 that predict  



Brand 
Personality

Emotions

Benefits

Human Values 

Archetypes

The Hotspex Emotional Map trusted and validated globally by 
ƚĲƻĲƖċũШŸŉШ~ċƖťШÅŔƣƚŸŰќƚШfave brands in CPG 




